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Courses
SPRT 310. Economics of Sports. 3 Credits.
Application of micro and macro economic theory to the analysis of sports
markets. S, even years.

SPRT 320. Sports Financial Management. 3 Credits.
Application of financial theories to the sports industry. Addresses how sports
entities such as professional sports franchises, professional sports leagues,
university athletic departments and government-funded programs operate from
a financial standpoint. S, odd years.

SPRT 330. Sports Law. 3 Credits.
Identification and analysis of legal issues, and the ramifications of these issues
as they relate to the sports industry. Includes coverage of contracts, antitrust
law, labor relations, collective bargaining, agent-athlete relations, intellectual
property, governing bodies, and presentation of the athlete. F.

SPRT 350. Sports Governance. 3 Credits.
This course will cover the basics of sports governance and delve into the
various sports governing bodies existing today. We will examine how they
operate and what impact they have on the world at large. Most of the class will
focus on current events in sports and how they related to the topics covered. F.

SPRT 370. Data Visualization. 3 Credits.
Making data-driven decisions is a common refrain in most business sectors.
The communication of these decisions is an important part of the decision
process and the inclusion of key stakeholders. Whether communication is brief
or long the use of visuals is possibly more important now than ever. When data
is sparse or voluminous, visualizations are an important part of making the
story told by the data clear and resonant. This course takes students through
the theory and practice of data visualization. This translates into students taking
the time to think about and research. Various aspects of the "best practices"
around visualizations prior to the creation of the visualization. Students
will also look at multiple different ways to create the visualization, such as
the appropriate software environment, consideration of the end use for the
visualization, and consideration of the end impact desired for the visualization.
F.

SPRT 395. Special Topics in Sports Business. 1-3 Credits.
Specific topics will vary. Provides opportunities for in-depth study beyond that
of regularly scheduled courses. May be seminars, workshops, or lectures.
Repeatable to 6.00 credits. F,S.

SPRT 397. Cooperative Education in Sports Business. 1-2 Credits.
Substantive, compensated on-the-job experiential learning with a participating
organization in a segment of the sports industry. Prerequisite: Approval of Sport
Business Internship Coordinator. Repeatable to 3.00 credits. S/U grading.
F,S,SS.

SPRT 440. Sports Branding and Sponsorship. 3 Credits.
Examining the influence of sports participants and spectators on the
development of branding strategies and sponsorship relationships in the multi-
faceted sports industry. S.

SPRT 450. Facility and Event Planning. 3 Credits.
Programs, functions, and procedures necessary to organize and develop sports
facilities and events. Planning, design, and operation of sports facilities are
investigated. Additionally, the multi-faceted nature of event development is
examined in a variety of sports settings. S.

SPRT 497. Internship in Sports Business. 1-6 Credits.
Substantive on-the-job experiential learning with a participating organization
in a segment of the sports industry. May or may not be compensated.
Prerequisite: Approval of Sport Business Internship Coordinator. Repeatable to
6.00 credits. S/U grading. F,S,SS.
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